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Primary Logo Reversed Logo
With a strong and striking logo, Area9 stands out as a reliable and bold IT

services provider. The high contrast colour palette allows Aread well to
differentiate itself from the competition, giving the brand an exciting and rec
memorable presence.

Correct Logo Use

e Usethe Area9 primary logo whenever possible and only use the
Area9 Reversed logo on dark backgrounds where legibility would
otherwise be compromised.

e Do not edit the colours of the logo.

e Do notdistort or edit the logo in any way.

e The Area9 logo can be used in all black or all white if black and white Minimum Clear Space Example

printing is a necessity. This should not be used if colour is an output option.

e Always ensure adequate clear space is kept around the logo itself. This will
ensure it is never hard to read or recognise.

o If presented with other partner logos ensure that these are presented
in a way that represents the nature of this relationship. For instance, for
equal partnerships ensure that logos appear visually balanced and if the
collateral is led by Area9 that their logo is the most prominent overall.
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Colours

Area9d has a strong and bold colour palette that adds a sense of authority to
their representation and market presence. The Area9 red is a bold and striking
addition that ensures this brand stands out from the sea of blue often found in
the IT space.

The following colours represent the primary colour palette for the Area9 brand.
Please note that for product categories a secondary palette is also available and
should be used within their designated product categories only.

Red Blue

RGB 203, 69, 64 RGB 92,171,184
HEX #cb4540 HEX #5cabb8

CMYK 15, 86, 79, 4 CMYK 63, 16, 26,0

Black Grey
RGB 0, 0,0 RGB 63, 63, 64
HEX #000000 HEX #3f3f40

CMYK 60, 40, 40, 100 CMYK 68, 61, 59, 47

Light Grey White

RGB 244, 244,244 RGB 255, 255, 255
HEX #fafaf4 HEX #ffffff
CMYK3,2,2,0 CMYKO0,0,0,0

Product Categories

To ensure there is clear distinction between product/service categories the
following colour schemes and icons should be adopted across the site and
future marketing collateral.

This palette has been extended from the previously used colours to include a
yellow and a more vibrant purple. The colours have also been reallocated to
ensure that the meaning behind the section corresponds with the colour is uses
(for instance, red for security, yellow for hardware and so on).

When using icons within each product category these should be coloured to
match their given category (IT Security icons will always be red, Enterprise Busi-
ness Services orange and so on).

Cloud & Infrastructure Communications
92,171, 184 AR & Networking
. #5cabbs wy 7,94, 160
63,16,26,0 #615ea0
72,70,7,1
IT Security IT Support & Services
p 203,69, 64 102,198, 191
#cb4540 #66c6b5
15, 86,79, 4 57,0,36,0
Entgrprise ) Hardware & Software
Business Services 232,176, 97
..I 218,129,53 #e8b061
#da7835 9,32,72,0
11,62,93,1
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lcons

Where necessary, simple, contemporary icons should be used to portray Area9’s a
offering. For standard icons across the site the Area9 blue should be used, and

foricons within product/service specific sections these can be coloured to suit

the offering (see Product Categories for additional guidance).

Correct Icon Use ‘
e Always ensure that icons remain in brand colours supplied.

¢ Icon shapes should be simple and solid, with no more than 3 elements.

e Do not oversize the icons - these are made to highlight areas and features 'Q'#

not to be used as graphicillustrations.

e Ensure consistency with sizing on the given medium on which they are
used. If you have a line of icons on a landing page ensure all icons on that
page use the same dimensions.

e Do notdistort theicons.

e Always allow adequate clear space around icons when used. As a rule, keep
a square of 1/2 the height of the icon circle as clear space around the icon
when used (see example right).

e Colouroficons can only be changed to match the product/service section
within which it resides. These are not interchangeable.

Minimum Clear Space Example
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Typography

Area9d uses Source Sans Pro as the primary typeface across all collateral. A
clear hierarchy using this font and its weights should be established to ensure

consistency for all Area9 document and communication pieces. H2 SOU rce Sa ns PI'O BOld

For optimal legibility, the colours and weights selected here are bolder than

H1 Source Sans Pro Regular

those previously used by Area9. This should ensure that all collateral is easy to H3 Source Sans Pro Bold
read and follow at all sizes.
H4 Source Sans Pro Bold
Body Source Sans Pro Regular
Black Grey
. RGB0,0,0 ‘ RGB 63, 63, 64
HEX #000000 HEX #3f3f40
CMYK 60, 40, 40, 100 CMYK 68, 61, 59, 47
Use for: Use for:
All headings Body copy
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Examples

WE'RE NOW AN AMAZON
WEB SERVICES PARTNER!

Ahosted solution to deliver
much needed reliability

Case Studies Social Posts Capability Statement
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